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• Cultural Dimensions 

• Data and Figures 



• Power Distance (PDI) 

• Individualism (IDV) 

• Masculinity (MAS) 

• Uncertainty Avoidance (UAI) 

• Long Term Orientation (LTO) 

https://itunes.apple.com/us/app/compare-
cultures/id494835495?mt=8 
https://play.google.com/store/apps/details?id=zoomtouch.cultu
recompass.com  

https://itunes.apple.com/us/app/compare-cultures/id494835495?mt=8
https://itunes.apple.com/us/app/compare-cultures/id494835495?mt=8
https://itunes.apple.com/us/app/compare-cultures/id494835495?mt=8
https://itunes.apple.com/us/app/compare-cultures/id494835495?mt=8
https://play.google.com/store/apps/details?id=zoomtouch.culturecompass.com
https://play.google.com/store/apps/details?id=zoomtouch.culturecompass.com
https://play.google.com/store/apps/details?id=zoomtouch.culturecompass.com


https://blogs.commons.georgetown.edu/isdyahoofellow/using-geert-hofstede-cultural-dimensions-to-study-social-media-
usage-in-bric-countries/   



How ‘social’ are social media? A cross-cultural comparison of online and offline purchase decision influences.  
Kendall Goodrich and Marieke de Mooij 
Journal of Marketing Communications, 2013, http://dx.doi.org/10.1080/13527266.2013.797773 



• Colors 

• Design 

• Faces and avatars 

• Internet performance 

• Language 

• Language subtleties 

• Music and sound 

It is important to remember that cultural  
differences can interfere with effective  
communication on many different levels: 



VS. 



 



• Number and types of social media  
users among total population 

• Purposes of using social media 

• How open the culture is to share information 
online (privacy and security) 

• Languages other than English used 

 



User Age Distribution 

http://www.socialbakers.com/facebook-statistics/ 



http://www.pewglobal.org/2012/12/12/s%20ocial-networking-
popular-across-globe/  
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This includes sharing status updates, feelings, photos, videos, links, etc. 

May 2013 

the world average = 24% 

http://www.ipsos-na.com/news-polls/pressrelease.aspx?id=6109 



http://zestnzen.wordpress.com/2010/10/01/social-media-usage-across-cultures/ 



https://www.quintly.com/blog/2013/03/facebook-country-statistics-march-2013/  



“Thinking about using the Internet, which of the following have you ever done?”  -  
“Read Blogs/Weblogs” Active Internet Universe  



“Thinking about using the Internet, which of the following have you ever done?”  -  
“Create a profile on a new social network” Active Internet Universe  



% of Internet Users Active on World’s 10 largest social platforms by region 

Q2 2013 



https://totems.co/instagram-statistics/ 



http://wearesocial.net/tag/sdmw/ 
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