New methods of PR-analysis
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Ketchum ROI Lab Scorecard

& Type of publication:

0-20 points

& Tone:

0-15 points

& Messages (5 in total):

0-30 points

& Third party endorsement:

0-15 points

& Comparison to competition:

0-20 points

& TOTAL possible:

100 points
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Ketchum ROI Lab Scorecard
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May

Jan Feb | March | Apr Jun Jul Aug Sep Oct
s # articles 21 12 9 58 40 80 21 27 73 23
e=@==Ketchum ROI Lab Scorecard| 777 457 310 2492 1603 3182 794 1223 3341 929
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Message Inclusion

The table shows amount of coverage per key message

Message Coverage by message

Various ways of cooking and usage of the 192
Norwegian fish and seafood, master-
classes, Bocuse d’Or

Product for children 159

Figures and facts (press-releases) 138

Benefits for health 86

Message Inclusion (bonus)

No One
messages message
11% 63%

Three or
more
messages

0,
14% Two
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Ketchum ROI Lab Scorecard
Events 1HY 2009
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= Ketchum ROI Lab Scorecard | 1547 246 o1 210 273 570 793 548 13
e=Gmmit articles 37 10 4 8 10 13 20 12 4

hum ROI Lab Scorecard Events 1 HY 2009 = 4

1800

1600

1400

1200

1000

8o0

600

400

200



Ketchum ROI Lab Scorecard
Events 2HY 2009
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event and restaurant chains
; SHUBU Moscow October : ; Moscow
restaurant festival Elki Palki and
8th :
Little Japan
s Ketchum ROI Lab Scorecard 1268 1531 345 523 18
e=Gmmit articles 32 29 16 14 3
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